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Gender bias in sports
Gender bias is a form of discrimination against women. Gender discrimination has been a significant problem across different fields in society. The sports industry has been highly dominated by men who have influenced all activities around sports. Considerable advances have been made in sports regarding the general role of women across all competitions (Knifsend & Graham, 2012). However, there is some form of preference considering how female and male athletes are covered in the media as well as a universal favorite among individuals. The existing stereotypes about the role of women in sports and their ability to match their male counterparts have been a critical issue that has influenced the decisions that are made regarding the role of both women and men in sports (Hazari, 2018). Media plays a crucial role in promoting games. Women have a more significant role to play in sports which means that there is a need to develop better strategies to empower women and create a cohesive sporting world through the help of all stakeholders including the media. 
The sports industry is a male dominated which has made it very difficult for women to have a significant influence on activities across different sports. Even female based sports are mainly organized and conducted majorly by men who make it crucial in defining the level of interest. Men have been at the forefront in promoting their games in a bid to create a massive following globally. Thus, they have been instrumental in the visibility of sports across all the fields (Mendes & Silva, 2012). The development of women athletes has been mainly on the back of a successful male engagement which provides a solid understanding on key elements which define a critical focus on the validity and the level of support that women in sports receive.  Sports such as football is one of the most loved in the world, and it is significantly associated it men because the media has embraced substantially it as a male sport despite the existence of female footballers (Joo, 2012).
The key ponderings in media have been based on how to present male athletes as more hardworking than women effectively. The fact that male-dominated sports have received significant airtime compared to women shows clearly the preference of sports in creating a profoundly transformed focus on the need to create an improve engagement where it is easier to define sports as male-dominated so that women could concentrate on other careers despite the evident taken among women (Creedon, 2014). The society has accepted the status quo in the representation of sports without any significant focus on gender inequality despite the dominance of gender equality in all other aspects of life. Despite the development of women in sports and their ability to offer quality services defines an integral emphasis on little effort that is being integrated to help advance conventional notions regarding positive development and respect of women who are also successful in sports (Trolan, 2013).
The media has been highly engaged especially considering their approach to sports. There are few women sports commentators and presenters as compared to men which enhances the existing women in sports. There is a significant number of women journalists, but there are less who are employed and perform at the highest level. The media and sports have significantly focused on gender stereotypes to prove their claims on gender inequality in sports. Women are not perceived as real athletes because the media a sports authority objectify women and highlights aspects of their bodies. The media has made it very difficult for many people that women are as capable as men through their biased coverage. Therefore, the media biased influence on sports has made it very difficult for women to venture into sports because they are skeptical that their efforts would not be highlighted as their men counterparts (Knifsend & Graham, 2012).
Media is one of the most influential forms of socialization in today’s society which has been essential in generating gender values. Thus, the media plays a critical role in the transmission of gender differences or unity depending on the existing interaction between male and female gender across different settings. Individuals have been overwhelmed with magazines, newspapers that have photographs with narratives defining what it means to be a man and a woman as well as the current gender imbalance. The gender role differences have been made apparent in the world of sport based on media coverage. The media has painted sports with a unique image with gender inequality in sports primarily accepted as the norm. The patriarchal values are historically embedded in sports and have been continually reinforced by the media which has accepted the gender inequality norms.
The media focuses on revenues and tend to focus on sports within which they are more likely to maximize their revenues concerning their audience. Men sports have a high rate of returns compared to women sports even within the same type of sports. In the 2014 men world cup, ESPN which is one of the leading sports channels earned a total of $529 million in the form of advertisements within the one-month period within which the tournament is held. However, in 2015 when the women's world cup tournament was held, the company received a paltry $17 million in the advertisement.  It is evident that there is a significant difference which influences the reliable coverage of the men's sports because the media companies will generate more revenues. The sports media does not focus on advancing gender inequality in sports but are more inclined on the returns they get (Katharina Theissen and Karla Henning, 2017). 
The role of women in society is essential in improving essential development concepts, which define positive development on crucial elements that can link the community together. Therefore, the development of strategic ideas determines positive progress under which better decisions can be made and improve societal development. The different existing roles accorded to women across different societies provide a critical focus on their diverse nature and ability to cope with the changes within their social surroundings (Deshpande, 2016).
 Even though the existing gender differences provide a very significant disagreement within the society, it creates a very difficult understanding on how it is possible to integrate essential elements, which incorporate both successful change process, which can be adopted across different societies in embracing gender diversity where the roles of women can be diversity through empowerment and other strategies measures. The stereotypes and hostility towards women limit the major development concepts that are defined in positive societal development (Harris et al., 2015). 
Women in sports are perceived as individuals in the wrong profession. Even though the significant focus on gender equality has sought to create awareness about the existing gender discrimination in sports, no media globally has embraced such consideration, but they have gone silent and continued focus on men. The press is expected to play a central role in improving the level of concentrate among its audience which includes highlighting discriminatory issues (Everbach, 2018). However, it will be very difficult to focus on such issues across the media because the men sports have been perceived as far superior to female sports which have negatively influenced the audiences against women sports. The media has a huge role to play in transforming the interests of individuals in these steps. The anticipation that is created in men sports by the press is not always equal when compared to women sports (Sharda, 2014).
The society has adopted a biased influence on the development of sports where many perceive male sports as being more entertaining which is based on the biased sentiments shared among individuals within the society. According to Coche (2013), sports articles that cover male athletes on their websites receive many visitors and reviews compared to the female articles. Such events have had significant influence from information that is provided by the media. The attitude of the audience has been significantly changed in preference to male sports among the audience which has a significant influence on media development. The lack of strong ethical focus by the media in promoting gender equality in sports has been a major contributing factor to the continued decline of support on women athletes across different sports (Coche, 2013).
According to Sipe et al. (2016), 40% of all sports participants are women who highlight that women have been making significant steps in participating in sports which is essential to gender equality in sports. However, the sports media coverage has been extremely low in favor of men.  Women receive an estimated 4% of all sports media coverage which significantly shows lack of trust and commitment to women athletes thus considered not worth the time and cost. Fox Sports and ESPN devoted less than 1% of on-air tome to women sports in 2014. The real difference in revenues among male and female sports is mainly due to the significant embrace of men sports and lack of proper support of women sports which creates a considerable gap which can be easily covered by equal media coverage and emphasis on substantial changes on women sports. Women are just as capable as men, but the media stereotypes have overshadowed the efforts that are being put in place by women (Sipe et al., 2016).
Media is one of the most influential forms of socialization in today’s society which has been essential in generating gender values. Thus, the media plays a critical role in the transmission of gender differences or unity depending on the existing interaction between male and female gender across different settings (Hagay & Meyers, 2015). Individuals have been overwhelmed with magazines, newspapers that have photographs with narratives defining what it means to be a man and a woman as well as the current gender imbalance. The gender role differences have been made apparent in the world of sport based on media coverage. The media has painted sports with a unique image with gender inequality in sports primarily accepted as the norm. The patriarchal values are historically embedded in sports and have been continually reinforced by the media which has accepted the gender inequality norms (Arros Aravena, 2015).
The western culture has been critical in advancing masculinity across different settings. The culture of the west has significantly integrated very different concepts which advance different concepts that define positive development. A key consideration, in this case, outlines that the female body contrasts with the basic idea of what it means to be an athlete (Sunday, O’Neill & Edim, 2013). Therefore, despite the much efforts that have been put in place to advance their commitment to sports. Women usually struggle with two distinct aspects which is essential and provide a powerful influence on their well-being. The continued clash between being an athlete and a woman has created vital divisions regarding crucial elements that are put in place which are necessary for determining gender roles in sport (Berri, Van Gilder, & Fenn, 2014).
A review of basketball as a sport which is considered as a male sport because men are considered to have more physical skill, knowledge, and strategy to entertain. Women lack the physical attributed and the required set of skills which define basketball as a sport. Women who are successful in sport are forced to forego being mothers and caregivers despite being one of the critical responsibility of women.  Debate on female athletes tends to focus more on their lives rather than their skills and ability to accomplish a given task. Thus, it is demoralizing to focus on personal lives of women rather than their sports which limits the overall engagement where it is possible to achieve a more significant level of success (Sunday, O’Neill, C. B. & Edim, 2013).
The consideration of gender-related sports has been an important concept which defines a higher concentration on how each sport is evaluated. Media tend to have more coverage of female athletes who are in sports that are considered female based. Swimming is one of the sports that are considered female based sports. The media has a higher percentage of coverage of female athletes in swimming than any other type of sport. Football is regarded as a male sport; thus the coverage of female athletes in football is deficient compared to men in football because of gender-based focus on sports.
Strategies to implement change 
 Several concepts need to be evaluated in this case to provide a unique emphasis on the need to develop a more interactive environment where gender bias in sports can be eliminated the media has an important role to play in creating a more open environment where the underlying changes can be controlled. The success of women across different fields shows that there is a need to provide a greater emphasis on necessary changes which can help create a highly diversified sports environment. Advertisement and coverage of sports should be equal where individuals and fans are allowed to choose based on their preferences rather than restricting media to only men in sports (Trolan, 2013).
The increased revenue of men sports compared to women can be explained by a lack of support through advertising and getting the viewers and fans to understand critical changes which help maintain a greater emphasis on positive development. Therefore empowering women in sports should be adopted in ensuring that there is increased coverage and ensure that it is effectively promoted. Thus maintaining a better setting for both men and women in sports is essential and provide a strong emphasis on key elements which define a higher level of development across different sports (Arros Aravena, 2015).
Conclusion
There is significant gender bias in sports where the media is playing a pivotal role in influencing the individual perception of games based on gender. Efforts have been put in place aiming to diversify the role of women as well as women sports through the integration of different concepts which maintain a more significant evaluation on crucial aspects which could be adequately evaluated to achieve positive development in games. The media needs to focus on the integration of better concepts which would promote equality in sports.
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